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The license agreement with the city prohibits downtown Main Street businesses from actions inconsistent with Market guidelines once these guidelines have been approved by the City. In accordance with the Market’s arrangements with the City of Las Cruces, a downtown Main Street merchant’s building, whose primary entrance and address are on Main Street, immediately adjacent to the Market has priority usage of one (1) 10’ x 10’ sidewalk display space immediately in front of the building, closest to their main entrance during Market hours. The primary business must be open for regular business during Market hours.
Products provided at the booth are expected to be stored within the business’ location.  
The business shall not be charged Market membership dues or a booth space fee. The primary business or institution owner should, and is invited to, familiarize themselves with and follow FCMLC guidelines. Failure to abide by FCMLC policies can result in the loss of use of the one (1) 10’ x 10’ sidewalk display area during the market. 
The business or institution owner, while participating in market activities, agrees not to assign, gift, rent, lease or share the allotted space to other parties in the building, non-Main Street businesses, organizations, groups, etc.; this includes Market or non-Market vendors. 
Businesses are responsible for the actions and behavior of their employees, family members and other associated people. 
The primary business in the building may only display and/or sell items from their business and/or promote their services that are available during normal working business hours. 
If a building houses multiple businesses, it is up to the building owner and businesses to create a schedule for use of the single 10’x10’ space in front of the business during the market. 
A Main Street business may also request use of the streets identified in Exhibit C of the CLC/FCMLC Agreement for the purpose of a special event. Main Street businesses shall have priority access to these areas. Requests must be submitted via email at least thirty (30) days in advance of the desired date.
If a canopy or umbrella is to be utilized, a minimum of 20 lbs. of weight must be attached to each canopy leg or umbrella stand. 
Main St. businesses are not permitted to drive onto Main St. during Market hours, 6:00am – 3:00pm without prior permission from Market Management and are required to comply with all market driving regulations. 
1. The speed limit is 5 miles per hour. 
2. Move vehicles promptly once unloaded/loaded. Do not set up canopy/display before removing vehicle.
3. Do not block the driving lane. If unable to pull over, drive to the exit and re-enter the Market. Do not use the driving lane to unload/load items.

The sale of food and/or drinks by non-food establishments is strictly prohibited without prior written approval from FCMLC management and proof of compliance with all applicable federal, state, local and market regulations. Documentation of proof is required to be on file with FCMLC a minimum of 2 weeks in advance of your event. Failure to provide necessary documentation will result in a cancellation of your event on market/City property.
Fundraising is not permitted without prior written approval from FCMLC management. 
Carnival barking, calling out to passersby to attract their attention, walking the market and grabbing/pointing/infringing on customers as they stroll the market.
Playing music, usage of a speaker/microphone to draw attention is not permitted.
If a Main Street business would like to become a vendor with the market, their products must comply with one or more of the market vendor classifications. They must submit all necessary documentation as required for any potential vendor. Information regarding product requirements and qualifications can be obtained via email from FCMLC. FCMLC shall hold at least one annual meeting with downtown Main Street businesses to provide updates, address concerns, and foster communication and collaboration in support of ongoing partnerships.




